




RCI – INTEGRATED DM (ONLINE/OFFLINE)

Strategy
Delivered personal URL through series of personalised
audience specific response oriented emails and self
mailers with pertinent product benefits and features.
Used what we knew about customers to deliver
relevant and compelling images online, differentiating
communication from traditional cruise photography.

Results
Response rates showed up to 43% activated their
PURL. Visit to search ratios doubled those on the 
main brand site. Family contacts response up 300%
demonstrating the success of the targeted creative.

Background 
Promote sales of key product at peak booking period. Drive mail-only prospects to the online
environment with search facilities and live pricing. 

25%
UPLIFT IN SALES

43%
CLICK THROUGH
AND LOGIN TO PERSONALISED
WEBSITE DELIVERING
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RCI – INDEPENDENCE OF THE SEAS LAUNCH CAMPAIGN

Strategy
Positive Thinking set out to demonstrate the extent of
the on-board leisure facilities – from ice rinks to surf
parks – ensuring a truly newsworthy rich media tactical
Microsite full of podcasts, downloads, videos and
competitions, a series of traffic driving emails and a 
DM mailing delivered the WOW!

Results
Over 150,000 site visits, a brand record email response
of 16% demonstrated a high level of interest in the
launch amongst past guests and web visitors. The first
season is selling ahead of forecasts.

Background 
Positive Thinking were charged with delivering a successful trade and consumer launch for the
world’s largest and most innovative cruise ship. Royal Caribbean’s Independence of the Seas
was the first ship of its class to sail from Southampton, the traditional home of British cruising.  

150,000
SITE
VISITS
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